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The Taiwan Excellence

Campaign
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Enhancing Taiwanese Industries' Image and

Strengthening the Competitiveness of their Exports
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Deputy Economic Minister
Shen Jong-Chin (fifth
from the left) presents
the awards at the 24th
Taiwan Excellence
Gold & Silver Awards
Ceremony, pictured
above with the laureates.
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The Bureau of Foreign Trade tasked TAITRA with
creating a three-year plan for the "Taiwan Industry
Image Enhancement Project (IEP)", 2014-2016. The
project aims to enhance the international image of
Taiwanese industries and their products. TAITRA
has considered both B2B and B2C characteristics of
these industries and has provided Taiwanese brands

with a value-added platform serving to aid in their
expansion efforts.
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The Taiwan Excellence Happy Run
Charity Event attracts over 7,700
residents in Jakarta, Indonesia.

RIF2EEPFFENIMA TR - @B RRET  In an effort to promote the most innovative
BEREEAFE BIENEEXEENAEK  domestic products, the 24th Taiwan
Masterdata & BRI & BIibli ; HmElife 148 Excellence Gold and Silver Awards were
B azadaB 5 EE-zone ; JEAEPC  presented fo recipients in 2016. The 25th
ExpressBSilicon Valley : EIARE S A0E  [aiwan Excellence Brand and Product
B BERSKRELE « SN T « S RE+ Selection Event comprised 518 companies
Tt~ RH A EISERL « KINTE and canvassed 1,188 products. Of these,

W\ ST o M) 30AR DR E 230 companies and 528 products were
BER IS - recognized by Taiwan Excellence for their

achievements.

The IEP has commenced integrated marketing

promotions in nine target markets. Activities
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. . Pavilions at international trade shows:

Taiwan Excellence Logo appears on Taiwan ) ) '

Excellence award-winning manufacturers, at TAIPEI hosting 34 international press conferences
~ AMPA and Auto Tronics Taipei 2016. announcing new Taiwanese product
releases; organizing 19 Taiwan Excellence
Experiencing Zones in wellknown shopping
malls, and coordinating with 42 journalists

R from 18 countries to facilitate relevant

inferviews in Taiwan.
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Taiwan Excellence Experiencing Zone attracts travelers wanting fo experience the products.

TAITRA also promoted Taiwanese industries by
posting advertisements in international airports,
transportation hubs, and on outdoor billboards.
In the same fashion, celebrity endorsement
campaigns in Indonesia, Vietnam, the Philippines
and other countries were held to consolidate
infernational marketing efforts and enable Taiwan's
excellent products to capture consumer inferest.
Furthermore, 26 regional and localized innovative
marketing campaigns were conducted, generating
nearly 6,000 published articles and reaching
nearly 1.1 billion people within a single year.

TAITRA's digital marketing efforts include an official
international website for Taiwan Excellence,
as well as websites for respective international
markets promoting Taiwanese industries' image.
Social media accounts such as Facebook have
also been set up and reach approximately 2.1
million fans.

TAITRA has successfully connected participating
Taiwanese brands in the IEP Project with
distributors in the target markets. These distributors
include Masterdata, the largest distributor of
ICT products in Indonesia, and E-Commerce
platform Blibli.com. In Vietnam, life 1 and lazada
participated, along with PC Express and Silicon
Valley in the Philippines, and India's E-zone.
In Mainland China, brands such as Senao
International, Gingko Department Store, Shin Kong
Pace, Dennis Mid Town Seven, David Plaza,
Buynow and wellknown e-commerce platforms
Tmall.com and JD.com, also worked with the [EP.
TAITRA successfully distributed 394 products in
2016.



